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W Programmed polling
B 12 page self-completion questionnaire

BL5 BL6

® 6,025 mail out : 1,077 W 7,000 mail out: 1,163
returns = 18% response returns = 17% response
rate rate

B One reminder B One reminder

B 25" June — 3™ B 15% October — 16"
September 2007 November 2007

W Data balanced to be representative of the 8 community
committee areas and the city overall



® Fifth and sixth wave of Big Listening

B Covered topics including :

Council Services Council Services

Council provided information Your Neighbourhood
Sports & Leisure
Cemeteries

B This presentation highlights the main issues arising
from the surveys



The Councill



W Satisfaction has risen since the Big Listening survey 3

B Very satisfied O Fairly satisfied
O Neither satisfied nor dissatisfied M Fairly dissatisfied
B Very dissatisfied @ Not stated

Big Listening 6 (1163) . 46% 19% -
Big Listening 3 (751) l 42% 26% -

B Dissatisfaction particularly high for :
Environmental Services
Transport Services

Base : All respondents — 1,163




Dealing with anti-social behaviour - | 59
Road and pavementissues - [ 52
Getting people who are notin
- ining I 37%
employment into work and training
Care senvices for older people [N 33%
Noisy/nuisance neighbours _ 28%
Whether Council services provide
I 23%
good value for money
Activities for teenagers [N 22%
Raising aspirations and hopes of _ 21%
young people
other [l 5%

None of these [] 1%

Not stated [JJ] 2%

Base : All respondents — 1,077



Crime and anti-social behaviour I 4 1%
Local issues to my neighbourhood I 2 9%
Making our streets more welcoming I 2 8%
Public transport I 2 8%0
Older people’s issues [N 19%
Regeneration/revitalising Salford I 18%
Housing I 16%
Environmental issues I 16%
Schools/education I 15%
Children and young people issues I 13%
Planning policies I 9%
Sports and leisure N 9%
Setting of Council budgets Il 7%
None of these, | do not want to be consulted [N 12%
Not stated W 2%

Base : All respondents — 1,077



Via postal, electronic or telephone surveys _ 35%

At consultation events where there are displays .
and staff to talk to _ 20%

Via the Council website - 16%

Talking directly to councillors - 16%

Via email - 16%

In my own home - 12%

None of the above - 19%

Not stated - 8%

Base : All respondents — 1,077



How the Council's money is spent [ 54%
What services are provided by the Council _ 47%
Changes to senices [N 39%
Council targets and whether they are met _ 32%

How the Council meets its pledges [N 22%

Which organisations/companies are investing in Salford - 13%

How many customers are served by the Council . 4%

None of these, | do not wish to receive any information about the 0
above I 21%

Not stated [} 2%

Base : All respondents — 1,077



An annual report
through the door

A special issue of the
Council magazine

Local newspapers

Leaflets through the
door

Via the Council
website

DVD

Not stated

All respondents — 1,077




Readership of the magazine
| received it and read it

| received it but did not read it
| don’t remember receiving it
| definitely have not received it

Not stated

Opinion on the magazine

B Strongly agree
B Strongly disagree

I 5 4%
I 9%

I 26%

I 5%

B 3%

O Tend to agree O Tend to disagree

B Don’t know @ Not stated

It contained useful

information -

It was interesting -

It was factual -

T k)
149 EIE
190 G 10%

Base : All respondents — 1,077 & Base : All those wh

o have read the magazine — 641



W 5/% satisfied with Council services — up on a year
ago

® The public want to know about what the Council
provides and how money is spent to offer it

® The Council needs to concentrate on tackling anti-
social behaviour and the local public realm



Living In
Salford



B Very satisfied O Fairly satisfied
O Neither satisfied nor dissatisfied B Fairly dissatisfied

B Very dissatisfied @ Not stated
...kept your local area free of flyposting _(l.e_. sticking - 44% 17% -
up posters and flyers without permission)
...kept your Ioca_l area fr_ee of fIytlpplng (i.e. dumping - 379 15% -
large items without permission)
...kept your local area clear of graffiti - 47% 15% -

...kept your local area clear of dog fouling - 36% 17% _
Base : All respondents — 1,163




M Very satisfied [ Fairly satisfied
O Neither satisfied nor dissatisfied M Fairly dissatisfied

B Very dissatisfied @ Not stated

Standard of parks and
open spaces

42% 20%

Tidiness of local area 41% 15%

Base : All respondents — 1,077




B Definitely agree O Tend to agree

O Tend to disagree M Definitely disagree
B Don’t know M@ Too few people in local area
O All same background O Not stated

B Results more positive than in BL4 (64% agree in BL6 v 57% in BL4)

Base : All respondents — BL6 1,163 BL4 1,097




B Definitely agree O Tend to agree O Tend to disagree
B Definitely disagree W Don't know @ Not stated

BL6 23% 30%

BL4 20% 38%

B Results more positive than in BL4 (27% agree in BL6 v 23% in BL4)

Base : All respondents — BL6 1,163 BL4 1,097




B Very confident O Fairly confident 3 Not very confident
B Not at all confident M Not stated

...respects the rights of defendants and treats them 5 3
iy N 24% [

...meets the needs of witnesses . 27% 38% _
...meets the needs of victims I 25% 34% _

...deals with cases promptly and efficiently I 24% 44% _

...is effective in bringing offenders to justice I 21% 45% _

...Is effective in reducing crime I 21% 45% _

...Is effective in dealing with young people accused I 1794 240% _
of crime : :

Base : All respondents — 1,077




W 64% agree that people get on well together: up from
57% In a previous survey

B 27/% feel they can influence decisions: up from 23%



Sports &
Leisure



BYes ONo ODon’t know B Not stated

Salford Library
Services

Fit City Leisure o

Base : All respondents — 1,077

56%




At least once a week [ 7%
About once a fortnight [l 7%
About once a month [ 10%
About once every 3 months [l 6%
About once every 6 months [l 5%

About once a year [l 6%

Less often [ 15%
Never [N 4 3%

Not stated [ 1%

Base : All respondents — 1,077



B Yes O No O Don't know B Not stated

Free computer use

27%

Books at Home (A library and information service
i [ a% ] 6% ™[
specifically for the house-bound)
Activities specifically designed for children under 5 _ 46% 9% .
School holiday activities for children _ 49% 9% .
Reading groups for adults - 63% 8% .

Base : All respondents — 1,077



At least once a week [ 12%
About once a fortnight [l 2%
About once a month [l 3%
About once every 3 months [l 3%
About once every 6 months [l 3%
About once a year 2%

Less often [l 6%

Never | 66%6

Not stated [l 2%

Base : All respondents — 1,077



B Very satisfied O Fairly satisfied

O Neither satisfied nor dissatisfied W Fairly dissatisfied
B Very dissatisfied @ Don't know

[0 Not stated

52% 9%

Base : All respondents who have used a Fit City Lei  sure Centre in the last 12 months — 256




Swimming lessons

State of the art fitness facilities

Concessionary prices for various groups

Holiday activities for children

Older people’s activities

Pre-school activities

A range of activity classes for people w ith special health
needs

B Yes O No O Don't know B Not stated

23%

5

30%

10% -

11% -

42%
45% 12% [9% |
50% 13% .
51% 12% -
54%

14% -

Base : All respondents — 1,077



M At least weekly [0 At least monthly O Less often than that BL3

B Never/Not applicable B Not stated (% use monthly)

Base : All respondents — 1,163

7%




W Strongly agree O Tend to agree O Neither agree nor disagree
B Tend to disagree B Strongly disagree ® Don’t know

O Not stated
The qurts provision/facilities provided play a part in 37% 19%
helping the people of Salford to keep healthy
Sports prOV|S|on/faC|I|t|e;r2(zlt|c; to keep the kids off the - 284 15%

The sports provision/facilities are used by residents
from a range of different backgrounds

32% 21%

l I_OO

Base : All respondents — 1,163



W Sports provision is valued more at an individual level
rather than at a community level



Cemeteries



Agecroft [ 34%
Peel Green [ 16%

Swinton [l 3%
Wardley 1%
Weaste 1%
Irlam St. Johns |0%
Other 1%

None [N 42 %

Not stated [l] 2%

Base : All respondents — 1,163



B Daily [ Weekly 1 Monthly
M 2 to 3 times a year B Once a year M Less than once a year
[1 Not stated

7% 17%

Base : All who visit a Salford cemetery — 699




Recycling



W Eightinten (79%) feel it is important to them that they recycle
B Usage of the recycling services offered by the Council is as

follows:
M Yes [J No, but would like more info about it
[ No, but intend to in future B No, not interested

B Not stated

Kerbside collection

A garden composter

Base : All respondents — 1,077




Better containers for items for recycling _ 42%
An improved collection of items for recycling [ 35%

Information on what can be recycled [ 30%

Financial incentives for recycling _ 22%

Fines for not recycling [l 3%

Not stated ([ 15%

Base : All those who do not__ recycle — 180



B Yes O No O Don’'t know B Not stated

]
)

On the spot fines for allowing your dog to foul and
not clearing it away

On the spot fines for littering

N

On the spot fines for writing graffiti 25% 8
A fine if you allow someone other than the council or
someone who is not licensed, to dispose of waste 27% 5

from your home and dump it illegally

Base : All respondents — 1,077



W 79% agree it Is important to recycle



Events



Yes and | have attended the event . 9%

Yes | am aware but | haven't attended the event _ 52%

No, | didn't know about it but | may be interested in
) 12%
attending the event next year

No, | didn't know about it and | am not interested in
26%
the event

Not stated I 1%

Base : All respondents — 1,163



_ Not stated
| think so 1%

11%

No
67%

Base : All respondents — 1,163



B | may be interested in taking part or being a spectator at this event
[1 No, this event does not interest me
O Not stated

Narbonne Town Twinning French Markets in Eccles _ 48% 7%
Dragon Boat Race, Salford Quays _ 55% 7%
Two Cities Boat Race _ 62% 8%

British Heart Foundation Salford Quays Jog _ 63% 8%
Pride Games (week long multi-sporting event) _ 68% 9%
Salford Soccer Festival - 70% 10%

Worsley Marriott Pro-Am Challenge Golf -
Tournament

Base : All respondents — 1,163

80% 11%




B Very likely  OFairly likely @ Fairly unlikely B Very unlikely B Don’'t Know B Not stated

Organised bonfires at Buile Hill Park & Princes Park - 16% | 14%

Salford Food & Drink Festival BBl  29% | 17%

‘As seen in Salford’ Photography Competition
Exhibition - EEX

23%

Santa Dash — 5km charity run in Santa costumes . 9%| 18%

Salford Film Festival [l 16% | 24%

Heritage open days I 19% 20%

Base : All respondents — 1,163




Salford Advertiser [, 76%
Manchester Evening News I 38%
Friends or family I 33%
Posters and leaflets around Salford I 29 %0
Council publication [ INREGEGEEEEN 20%
Local radio I 19%
Television NN 16%
Newspaper advert NG 13%
Metrolink adverts I 8%
BIG Events website [ 5%
| work for the Council [l 3%
Cinema adverts [l 2%
Other website B1%
Other 0 1%
Not stated [l 4%

Base : All respondents — 1,163



W Events should incorporate water and markets
W Tell people via Salford Advertiser



® \Where we can track, things have improved

® The Council should tell people what they do and how
they spend money

® Crime, anti-social behaviour and the local public
realm are the main priorities

B Recycling is also important



